
V I D E O  # 1

The Proven

For Building Every Virtual Product
FRAMEWORK

W O R K S H E E T

I help ( your audience),

so that they

(get a benefit, result, outcome or cure).

do (solve a problem or reach a goal), 

To get you started on building your product or program, use this framework to package 
information in a way that makes people want to buy.

You will see that it is easy to create and anyone can do it!
The main thing is to know how you are going to help people and then ordering everything 
in such a way that they can follow and learn.

This is a big picture of how you build all kinds of programs and products.

1. Introduce yourself in this specific way:

2. Ask questions about the problem your audience is having:

Have you ever had this challenge...?

- 
-
-

Me, too
I’ve been there, too
Here is my struggle story...

Build a connection by saying:
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Your Product
MARKETING

W O R K S H E E T

Once you have a virtual product, the question is how to sell it online so you can get paid?

There are 6 Web pages you must have to make all this work.

It doesn’t matter how good are you in the marketing or if you a completely novice, what 
makes you revenue is very basic.

Multimillion dollar empires are based on the same pages. And you can do the same thing!

1. Opt-In Page

Headline
Value that you
offer for free

Opt In box/
Email capture
form
Call to action

2. Value Page/Free Content Page

EXERCISE:
Think about what can you offer for free that would get your audience
line up to get it? 

You deliver the value
that you promised

It could be:
- Video Series
- PDF Book
- Templates
- Short Course

Write down your ideas:
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5 Secrets To Make

Valuable
YOUR CONTENT

W O R K S H E E T

The better content you have the better results you get!

You need to understand what makes your content valuable to people and then you can 
build your program. And if you do this right, people will want to buy from you, instead of 
you trying to sell to them.

Here are 5 secrets how to do that...

1. Strategy

People want to know WHAT they will be able to achieve - specify the desired result:

They should see your program as a strategy to achieve the result they want. Describe the
path, the big steps that will lead them to the desired result.

Formats Your Audience Can READ:

Formats Your Audience Can WATCH:

Online Courses
Membership Platform
Workshop
Mini-Course
Tech tutorial
Live webinar
Masterclass
Guest Interview

Newsletters
Action plans/Blueprints
Planners
Playbooks
Infographics
Wellness trackers
Workout plans

eBooks
PDF Guides
Templates
Reports
Workbooks
Checklists
Cheatsheets
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The Ultimate List Of Ideas

VIRTUAL PRODUCTS YOU CAN CREATE
C H E A T S H E E T
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3. Share the solution you found:

4. Talk about the results you achieved or results you helped
other people to achieve because of this solution:

5. The change - what should a person do to be successful in this field?
Explain the myths, the old theories and the new trends:

I had this problem

and started searching to find a solution.

When implementing this, I achieved/helped others achieve:

   -

   -

   -

I did

to solve this problem.

Describe how you achieved success.

Struggling ResultsSolution

Explain
what you are
offering

Call to action

3. Sales Page 4. Checkout Page

Credit card
information

Product overview

Complete order

Additional
Product -
Exclusive Offer

Can be added
to the order
(One-Click
Upsell)

5. Upsell Page 6. Thank You Page

Thank the customer
for completing the
purchase
Explain next steps

Use this field for
brand reinforcement

EXERCISE:
Start with a brief description of your offer and how your product will
help your audience - what are its benefits and what will the people get?

EXERCISE:
There are at least 5 different types of upsells you can offer customers

Product or Service Upgrade

Product Quantities

Product or Service Protection

Product Customization

Extended Service Period

For each of these types, write an idea for an upsell (exclusive offer) to your virtual product:

2. Research

3. Structure

4. Make It Simple And Clear

5. Create A Step-By-Step Plan

Research other practices in the subject and bring together what everyone else is doing:

This Works: This Does NOT Work:

Module 1

Module 2

Lesson 1

Lesson 2

Lesson 3

Lesson X

Lesson 1

Lesson 2

Lesson 3

Lesson X

Big Step 1

Big Step 2

Short Description

Lesson Outcomes

Main Points

Examples

What do they need to do

Why do they need to do it

How do they implement this

Step 1, Step 2, Step 3

What NOT to do

Use the following key points when creating 
the content for each lesson.
Be sure to include:
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6. Present your solution Framework:

7. Tell the most common mistakes they should avoid:

A B
Starting Point

Steps

End Result

Lesson 1:

Lesson 2:

Lesson 3:

Step 1:

Lesson 1:

Lesson 2:

Lesson 3:

Step 3:

Lesson 1:

Lesson 2:

Lesson 3:

Step 2:

Mistake #1:

Mistake #2:

Mistake #3:

8. What is the first step your audience should make? Tell them how to
start, what can they do right now:

EXERCISE:
Considering everything, visualize your own virtual product and try 
to sketch up its outline in the space provided below:

Don't hesitate to contact us if you need any assistance or consultation. 
Our team will be happy to help!

B O N U S  # 2

Design The Perfect

SALES PAGE
C H E C K L I S T

Attention grabbing headline

Hook (What is your offer and why does it matter?)

Benefits of your product

Features of your product

Immediate call to action

Problem/outcome summary

Who are you? (Why you are worth of their attention?)

Detailed description of what’s inside when they buy

Who is your product for?

Introduce the solution

Bonuses you offering if they buy

Testimonials and social proof

Price and Call to action

Money back guarantee (If appropriate)

FAQ (Frequently Asked Questions)

Images and Branding

Recap of your offer with clear benefit

Urgency - a limited time offer

Be sure to set up these key elements for great and high converting Sales page:

Present Your Knowledge Online!
virtualsportprojects.com

info@virtualsportprojects.com

virtualsportprojects

VSP - Virtual Sport Projects


